
Elective Component 

 Advertising -Meaning, Features, Importance, 
Evolution of Advertising. 

 Role of advertising in marketing mix. Active 
participants in advertising. 

 Benefits of advertising to business and consumers. 
Criticisms against advertising. 

 Classification of Advertising Geographic area, 
media, audience, functions, product life cycle. 

 Economic Aspect Effect of advertising on 
consumer demand, competition and price. Waste in 
advertising. 

 Social Aspect Advertising and Cultural values, 
Ethical and Social issues in advertising, 
Advertising and Standard of living.

 Regulatory Aspect  Role and services of 
Advertising Standards Council of India (ASCI) 



 Market Research  Meaning, Definition, Features, 
Techniques,Process of Market Research. 

 Advertising Research -Meaning, Definition, Need 
and Importance of Advertising Research. Methods 
of Testing Advertising effectiveness- Pre-testing 
and Post-testing methods. 

 Product Research Meaning, Need for Product 
Research, Product Positioning Strategies- Steps in 
product positioning, Trademarks and Brands. 

 Role of media in advertising, Factors affecting 
choice of media 

 Forms of Media in Advertising  Indoor and 
Outdoor advertising, Digital Media- Internet 
Advertising- Types- Significance and Limitations 
of Internet advertising. 

 Emerging Media Options  marketing through 
social networking sites, advertising through mobile 
phones  

 Audit Bureau of Circulation (ABC), National 
Readership Survey (NRS), Television Rating 
Points (TRP)  
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